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Maybe you’ve been thinking about starting a business this year, but really want to start
something meaningful and pro�table. Now you can be a part of the entrepreneurial world
by having an online business that is pro�table and solves some of society’s biggest
problems. Having a meaningful business means that you have a philosophy by which
you do business and that philosophy is, “First Do No Harm.”

It means you go into business to create “Value and Bene�t” for everything. You have
pro�ts that include the wellbeing of humanity and the Earth. When your business
creates pro�ts by helping save the planet and the wellbeing of the consumer, you have a
socially responsible business. Maybe you are wondering if it is possible to have a
business that doesn’t pollute and is pro�table.

In a new study by Nielsen, “55% of global online consumers across 60 countries say they’re
willing to pay more for products or services from companies that are committed to
positive and social-environmental impact.” So YES, you can absolutely have a business
that will contribute ecologically without su�ering economically and NOT in just the
green industries.

Moreover, two-thirds of eco-friendly consumers will choose products from sustainable
sources over other products and will be more likely to buy products repeatedly if they
know the company is positively impacting the environment. Socially responsible
a�liate marketers are what consumers are passionate about. 

This means Social Purpose, Social Retail, Social Marketing and Social Commerce are
altering the future of businesses, making it pro�table and thrivable. Socially responsible
business owners are creating meaningful six and seven-�gure incomes by building
socially responsible businesses…

This is the new revolution where the regenerative economy, social retail, and social
marketing are changing how business is done while saving the planet. This is one of the
fastest-growing business models because people want to live in a cleaner world. It’s
based on the principle that a healthy economy should be designed to thrive, not grow and
pollute.

Oxford Economist Kate Raworth said, “We need to reimagine the shape of progress
because today, we have economies that need to grow whether or not they make us thrive
and what we need, especially in the richest countries, is economies that thrive whether or
not they grow.” 

What you will discover in this eBook, is the evolution of how socially responsible
businesses are easily creating meaningful pro�ts while saving the planet by becoming
Social Retailers who are creating thrivability. You will discover the Social Marketing
Revolution that is putting people, planet, prosperity, and peace at the forefront of
entrepreneurship. 
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