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Forget Google Adwords, This Is How 

You Get Loads of Targeted Traffic 
CHEAP!  

 

 

 

 



Facebook Power Ads 
 

 

 
 

3 …………………………… 
 

 

Table of Contents 

1 INTRODUCTION .................................................... 5 

2 WHY FACEBOOK? .................................................. 9 

1. THE EXPOSURE IS AMAZING........................................... 9 

2. WHY CHOOSE FACEBOOK OVER GOOGLE ...................... 18 

3. WHO IS FACEBOOK RIGHT FOR?................................... 20 

4. WHO FACEBOOK ISN’T RIGHT FOR ............................... 21 

3 HOW THE FACEBOOK AD PROGRAM WORKS ....... 24 

5. SIGNING UP FOR FACEBOOK ........................................ 24 

6. OVERALL SNAPSHOT FOR GETTING ADS STARTED ....... 26 

7. HOW TARGETING WORKS ............................................. 33 

8. WHY HIGH QUALITY TRAFFIC MATTERS ....................... 35 

4 MAKING IT WORK FOR YOUR BUSINESS ............ 38 

9. SET YOUR GOALS .......................................................... 38 

10. TIPS FOR PLANNING YOUR CAMPAIGN .................. 40 

11. DETERMINING YOUR TARGET AUDIENCE ............... 42 

12. SETTING YOUR BUDGET ......................................... 44 

5 INFORMATION YOU NEED TO KNOW TO ENJOY 
SUCCESS ............................................................. 48 

13. ABOUT FACEBOOK’S RULES .................................... 48 

14. TIPS TO MEET STANDARDS .................................... 50 

15. LANDING PAGE ADVICE .......................................... 52 
12. MEETING FACEBOOK LANDING PAGE  

16. CLOSING THE DEAL ................................................ 54 

6 THE ANATOMY OF A FACEBOOK AD .................... 56 

17. HEADLINES REEL THEM IN ..................................... 56 

18.  IMAGE IS EVERYTHING ......................................... 58 

19. SELL THEM WITH COPY .......................................... 62 

7 8 AD WRITING TRICKS ....................................... 65 

20. MAKE SURE YOUR WORDS FIT THE TARGET ........... 66 

21. BE CHOOSY ABOUT YOUR WORDS .......................... 66 

22. PICK WORDS AND PHRASES THAT GRAB 
ATTENTION .................................................................. 67 



Facebook Power Ads 
 

 

 
 

4 …………………………… 
 

23. SELL THE BENEFITS YOUR PRODUCT HAS TO 
OFFER ........................................................................... 67 

24. BE HONEST ............................................................. 67 

25. PAY EXTRA ATTENTION TO YOUR HEADLINES ........ 68 

26. BE CONCISE ............................................................ 69 

27. CONSIDER SEGMENTING YOUR ADS ....................... 69 

8 SPLIT TESTING YOUR ADS ................................. 71 

28. A WORD ABOUT PATIENCE ..................................... 72 

9 CHOOSE YOUR BIDS WITH CARE ........................ 74 

29. ABOUT CPM BIDDING ............................................. 74 

30. ABOUT CPC BIDDING .............................................. 75 

31. ESTIMATING YOUR COSTS ...................................... 76 

32. SETTING BIDDING RANGES .................................... 77 

33. TIPS FOR KEEPING YOUR COSTS LOWER ................ 77 

10 TRACKING YOUR SUCCESS ............................... 79 

34. ABOUT THE AD MANAGER ....................................... 79 

35. USING STATS TO MAKE YOUR ADS PRODUCE ......... 82 

36. FREQUENCY FOR CHECKING STATS ........................ 83 

11 GET THE MOST OUT OF FACEBOOK ................... 84 

37. CREATING A GROUP PAGE ...................................... 85 
14. STEP 1: FILLING OUT BASIC INFORMATION ............... 86 
15. STEP 2: CUSTOMIZE YOUR GROUP .............................. 86 
16. STEP 3: INVITE PEOPLE .............................................. 87 

38. INTERACTING WITH FANS ...................................... 88 

39. THE POWER OF “OLD-FASHION” ADVERTISING ..... 90 

40. CROSS PROMOTING YOUR FACEBOOK EFFORTS ..... 91 

41. WHY BOTH EFFORTS SHOULD COMBINE ................. 92 

12 ABOUT AFFILIATE MARKETING ........................ 94 

13 A FEW PARTING WORDS .................................. 96 


