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Introduction

Making your �rst $100 online is easy.

Actually that’s not quite true–actually earning your �rst $100 online IS pretty
easy…and what I’m going to show you in this book makes it easier;

 What’s hard is believing you can do it, and sticking with the method.

Once you’ve made $100 then replicating the system is easy.  You know

you can do it, your sub-conscious belief system kicks into place and before you
know it, pulling in $100 daily will be a pretty simple matter.

It’s that �rst step that takes some doing.

So much so that I think it’s easier to make $1000, $10,000 or $100,000 online
than it is to make $100.

Take that �rst step, jump that �rst hurdle and you’ll never look back.

The best, simplest and easiest way to start is selling other people’s products as
an a�liate. There’s very little risk, the setting up is quite straight forward with a
little help (that’s what this book is for) and the results usually speak for
themselves.

So let’s start with the �rst $100..........
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CHAPTER 1 

Getting Started As An A�liate 

One of the easiest ways to get started in internet marketing is to promote
a�liate products. This means you get a commission for each sale of a
particular product that comes from your link or referral.

It’s de�nitely the easiest route to making money online.

You don’t have to spend time and e�ort creating and marketing a product of
your own, you don’t have to deal with customer service and recruiting people to
sell for you...all that you have to do is �nd a product to promote and create a
website or link “pre-selling” the product.

Many a�liates choose Clickbank.com to start out with, for a number of reasons.
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