
 



Terms and Conditions 
 

LEGAL NOTICE 
 
 

The Publisher has strived to be as accurate and complete as possible 
in the creation of this report, notwithstanding the fact that he does 
not warrant or represent at any time that the contents within are 
accurate due to the rapidly changing nature of the Internet.  
 
While all attempts have been made to verify information provided in 
this publication, the Publisher assumes no responsibility for errors, 
omissions, or contrary interpretation of the subject matter herein. 
Any perceived slights of specific persons, peoples, or organizations 
are unintentional.  
 
In practical advice books, like anything else in life, there are no 
guarantees of income made. Readers are cautioned to reply on their 
own judgment about their individual circumstances to act 
accordingly.  
 
This book is not intended for use as a source of legal, business, 
accounting or financial advice. All readers are advised to seek 
services of competent professionals in legal, business, accounting, 
and finance field.  
 
You are encouraged to print this book for easy reading. 
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Introduction 
 

 

 

Welcome To Product Creation Secrets Exposed! 

 

 

My name is Khai and if you are looking for ideas on how to create a cutting edge 

product to sell in your market then you‟ve just hit the jackpot! 

 

You see, product creation is one of the biggest markets on the Internet and not to 

mention all around the world. The reason is because there is a lack of good 

products in the market today! By positioning yourself as a product creator, you 

are essentially positioning yourself as a merchant and you can easily make a 4-5 

figure income, not just through your own promotions but through the 

promotions of others as well (affiliates, JV partners, Google…) 

 

There are many E-books out there that are filled with fluff or fillers and I‟m 

beginning to see a growing trend of E-products being stuffed away on people‟s 

virtual shelf gathering virtual dust.  

 

That is why I’ve written this book in such a way that is straight to the 

point.  

 

Although I would highly recommend any reader to read this book line 

by line, I also understand that time is not a commodity that most 

people can spare so I’ve designed this book to allow for easy reading 

and fast learning. 

 


