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Terms and Conditions 

LEGAL NOTICE 

 

The Publisher has strived to be as accurate and complete as possible in the 

creation of this report, notwithstanding the fact that he does not warrant or 

represent at any time that the contents within are accurate due to the rapidly 

changing nature of the Internet. 

 

While all attempts have been made to verify information provided in this 

publication, the Publisher assumes no responsibility for errors, omissions, or 

contrary interpretation of the subject matter herein. Any perceived slights of 

specific persons, peoples, or organizations are unintentional. 

 

In practical advice books, like anything else in life, there are no guarantees of 

income made. Readers are cautioned to reply on their own judgment about their 

individual circumstances to act accordingly. 

 

This book is not intended for use as a source of legal, business, accounting or 

financial advice. All readers are advised to seek services of competent 

professionals in legal, business, accounting and finance fields. 

 

You are encouraged to print this book for easy reading. 
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Foreword 

 

Prior to you beginning the endeavor of building a successful list or 

producing a mighty sales page, you'll want to begin with a rigorous 

introduction to Squeeze Pages.  

In blunt contrast to undifferentiated home pages, Squeeze Pages 

center specifically on getting leads for an e-zine or making sales for 

a particular product – and make no effort to give visitors another 

choice. A different basic word that's often utilized to identify Squeeze 

Page is “lead capture page”. A squeeze page is a page planned to 

acquire names and e-mail addresses. Commonly, though, a squeeze 

page is generally a smaller type of page, which generally has an opt-

in form in view when the page loads. 

So what is crucial to learn in an introduction to squeeze pages? First, 

it's crucial to realize that all successful marketers utilize these. If 

you plan to sell a product over the Net, you'll want to utilize one, 

also, instead of relying on sidebar opt-in forms and unfocused pages 

that don't impart an exclusive point and an individual call to action.  

A different crucial thing you'll wish to learn from this intro to 

squeeze pages is that every one bears the same parts and is centered 

on a exclusive goal – getting the visitor to turn into a subscriber or 

purchaser.   

These parts are : an opt-in form (or sales prompt), a abbreviated or 

extended intro, a picture of the list/product owner, the key signature 

of the list owner, and a call to action (or multiple calls to action). 

Ascertaining which example will work best for you can merely only 

be done by testing.  

Though many tout a conversion and ascribe it to the shortness of 

their introduction (several will be one short paragraph), others will 
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boast a high conversion rate because they utilize extended, 

thorough, and commanding copy.   

 

If there's anything you utterly must learn from an intro to squeeze 

pages, it's that you can't produce a squeeze page that isn't centered.  

Squeeze Page Guru 

How To Assemble Cash Pulling Squeeze Pages.


