
 - 1 - 



 - 2 - 

Terms and Conditions 

LEGAL NOTICE 

 

The Publisher has strived to be as accurate and complete as possible in the 

creation of this report, notwithstanding the fact that he does not warrant or 

represent at any time that the contents within are accurate due to the rapidly 

changing nature of the Internet. 

 

While all attempts have been made to verify information provided in this 

publication, the Publisher assumes no responsibility for errors, omissions, or 

contrary interpretation of the subject matter herein. Any perceived slights of 

specific persons, peoples, or organizations are unintentional. 

 

In practical advice books, like anything else in life, there are no guarantees of 

income made. Readers are cautioned to reply on their own judgment about their 

individual circumstances to act accordingly. 

 

This book is not intended for use as a source of legal, business, accounting or 

financial advice. All readers are advised to seek services of competent 

professionals in legal, business, accounting and finance fields. 

 

You are encouraged to print this book for easy reading. 
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Introduction 
 

It’s time to look forward, as it were. While other businesses and maybe some of 

your competing sources are panicking or taking it easy waiting for something 

positive to come about with the economy, it’s time for you to come forward. And 

I mean come forward. No longer using marketing tactics in the time-tested, all 

though tired, ways. Forget about pulling out last year’s marketing plan and 

“fine-tuning it.” And if you think your clients are going to call you and state, 

“Just put me down for what I ordered last year,” forget it. It’s a fresh world out 

there in this down economy. 

 

Marketers who become innovative thinkers and get originative about the way 

the plan to do business in 2010 and beyond will be the ones who prosper for 

years to come.. 

 

Game Changing Internet Marketing Trends 

Predicting the next wave of the latest Internet marketing 

techniques. 
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Chapter 1: 
Why You Must Be A Forward Thinker 

 

When it comes to business being a pioneer can make a huge difference in how 

successful your business is. Whether yours is a traditional brick and mortar 

business or a net business being forward-looking can step-up your profit 

potential in a major way.


