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Terms and Conditions 

LEGAL NOTICE 

 

 

The Publisher has strived to be as accurate and complete as possible 

in the creation of this report, notwithstanding the fact that he does 

not warrant or represent at any time that the contents within are 

accurate due to the rapidly changing nature of the Internet. 

 

While all attempts have been made to verify information provided in 

this publication, the Publisher assumes no responsibility for errors, 

omissions, or contrary interpretation of the subject matter herein. 

Any perceived slights of specific persons, peoples, or organizations 

are unintentional. 

 

In practical advice books, like anything else in life, there are no 

guarantees of income made. Readers are cautioned to reply on their 

own judgment about their individual circumstances to act 

accordingly. 

 

This book is not intended for use as a source of legal, business, 

accounting or financial advice. All readers are advised to seek services 

of competent professionals in legal, business, accounting and finance 

fields. 

 

You are encouraged to print this book for easy reading. 
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Foreword 

 

We all have 24 hours in a day. How much can you accomplish in one 

day depends on how efficiently you use your time. In the context of 

drawing traffic and growing your business, it can be quite a tedious 

process if you were to do it alone. 

Then came the concept of viral marketing. Ever visited a restaurant 

because your friend recommended it? Yup, word of mouth is an 

extremely powerful marketing tool. With viral marketing, you will be 

able to reach a wide audience in a fraction of the time and cost. 

You’ll be able to do more in less and make full use of your 24 hours. 

Viral marketing has allowed small businesses and corporate giants to 

reach a wide target audience faster than ever, and if you don’t tap into 

this online marketing phenomenon, you’ll be leaving tons of money 

on the table. 

Let’s dwell into the important aspects of viral marketing immediately!  

 

Viral Marketing Madness 

Create Unstoppable Buzz And Traffic Through Viral Marketing 
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Chapter 1: 

Introduction To Viral Marketing 

 

Viral Marketing is a term that has existed since the start of the web 

2.0 era. It is the evolution of word of mouth marketing, because of the 

speed of which the internet is growing and the emergence of social 

sharing tools. 

 

 

 

 

 

 

 

 

 

 

 

 

 


