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Snapchat Ad Formats

1)Snap Ads

Snap Ads begin with
an up to 10-second
vertical video, and
then offer the option
to add an interactive
element one swipe
away. Users can swipe
up, anytime when the
video ad is playing, for
more — watch a
longer video, read an
article, install an app,
or visit a website.

3)Collection Ads
Showcase a series of
products and give
Snapchatters
tappable, frictionless
way to shop and buy.

2)Story Ads

Story Ads let you reach
Snapchatters with a
branded tile in
Snapchat’s Discover
section. The tile opens
up to a collection of 3 -
20 Snap Ads.

4)Long Form Video
From full-length
trailers and short films
to how-tos and behind-
the-scenes footage,
Long Form Video
attachments allows
you to combine a bite-
sized teaser with a
long-form narrative in
one simple swipeable

package.
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5)AR Lenses

AR Lenses allow
advertisers to
create interactive
moments with
augmented reality
experiences that
Snapchatters can
play with and
send to friends..

7)Commercials
Commercials, found
within Snapchat's
Curated Content, are
video ads that are
non-skippable for six

seconds and can drive

brand awareness.

6)Filter Ads

Filter Ads are creative
overlays that can be
applied over Snaps,
allowing advertisers to
take part in
Snapchatters'
conversations.



