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1) Sign in to Campaign Manager

H campaien manaGER

CAMPAIGN PERFORMANCE WEBSITE DEMOGRAPHICS ACCOUNT ASSETS v

Accounts Campaign Groups Campaigns

Ad Account X 2 total campaign groups 7 total campaigns

I Create campaign group I Columns: Performance w Breakdo

Campaign Group Name Status C Spent C Impressions

l Search by name, campaign ID, or line ID | | All A4 |

() 2 campaign groups

0 Default Campaign Group m

CID: 600035814
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An objective is the action you want your
audience to take upon seeing your ad. Selecting
your objective helps show ad formats, features
and bid-types that support your objective
during campaign creation.Name your campaign
here and choose the objective that best suits
your goal. To move on to the next step.You can
choose from these campaign objectives for
LinkedIn objective-based ads:

e Website Visits: Select this objective if you
want to drive traffic to your website. .

 Engagement: Choose this objective if you
want to get more people to engage with your
posts or increase followers for your
company page.

e Video Views: Opt for this objective if you
want to encourage people to watch your
videos.

* Lead Generation: Select this objective if you
want to capture more quality leads.
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