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What is Social Media? 
 
Social media is certainly the buzz of today, but what is it, how can it benefit you, and why do you really care? Glad 
you asked. First, let’s stress that if you think social media is a fad that’s going to disappear you couldn’t be further 
from the truth. Social media is a phenomenon and it’s taking the internet by storm.  
 
Those who were quick to jump on the bandwagon and take the time to understand social media marketing have 
already taken their businesses miles ahead of the competition. Over the next decade, we can expect social media’s 
role in marketing and business to grow by leaps and bounds.  
 
So what is social media? By definition (Wikipedia), social media refers to the use of web-based and mobile 
technologies to turn communication into interactive dialogue.  
 
So how big is social media? It’s huge! To give you an idea of how huge here are some recent stats. 
 

• There are more than 750 million active users on social networking site Facebook. 
• There are more than 156 million blogs. 
• There are more than 490 million YouTube videos. 

 
Social Media by Characteristics 
 
The best way to understand social media is by grouping by characteristic. 
 

• Openness: The majority of social media venues promote leaving comments, voting, sharing information, 
and removing barriers making content open to everyone.  

• Connectedness: Social media thrives on being connected with other people, resources, sites, blogs, etc. 
• Conversation: Traditional media is one way communication whereas social media is more of a two-way 

conversation.  
• Participation: Social media promotes everyone to contribute and provide feedback. Media and audience 

blur together. 
• Community: Social media sees communities quickly sprout up based on common interests. 

 
5 Basic Forms of Social Media 
 
If you’re wondering when we are going to get to the meat and potatoes of social media marketing, we are already 
on our way. To get the most out of this e-book and concepts we’ll discuss, you need to understand social media 
and its components. If this is all rather boring to you we encourage you to skip forward. 
 
There are five basic forms of social media. Let’s have a look at them. 
 
1. Social Networks 
 
These are sites where people build personal and business web pages and then connect with their 
Friends and/or family to communicate, share content and share photos. There are a many social networks 
although most of us think of Facebook right away. 
 
2. Forums 
 
Forums came before social media and were an important predecessor that remains important today. These are 
sites were online discussion are around a specific hobby, topic, or interest. Information is shared and exchanged 
and online communities are built. 


	What is Social Media?
	Social Media by Characteristics
	5 Basic Forms of Social Media
	1. Social Networks
	2. Forums
	3. Blogs
	4. Content Communities
	5. Microblogging

	Social Media and the Distribution of Information
	How Social Media Networks Work
	MySpace
	Facebook
	LinkedIn


	Social Media Marketing
	How to Create Activity With Social Media
	1. Process
	2. Assistance
	3. Connect
	4. Contribute
	5. Position Yourself
	6. Blog
	7. Links
	8. Videos
	9. RSS Feeds
	10. Micro Communities


	The Best Media Resources to Get Started With
	Facebook
	Reach Your Target Market
	Strengthen Relationships
	Control Your Budget

	Step by Step Guide to Marketing Using Facebook Ads
	The Facebook Toolbar

	Twitter
	Suggestions for Using Twitter for Marketing
	A Step-by-Step Guide to Using Twitter for Marketing
	Twitter Tools

	Secondlife (3D)
	Fostering Community
	Embracing the Fantastic
	Leveraging Metaverse Brands

	YouTube
	Customize Your Channel
	Curate Content
	Original Content
	Get Found


	34 ways to use YouTube for Your Business
	Marketing and Advertising
	Expertise and Leadership
	Customer Service

	StumbleUpon
	How to Market for Free on StumbleUpon
	Tips for Paid Advertising on StumbleUpon
	StumbleUpon Facts
	StumbleUpon Approaches That Work
	1. Get-Noticed Approach
	2. Brand-Your-Image Approach
	3. Brand-Your Name Approach
	4. Build a Fan Club Approach.
	5. Build-Social-Friendship Approach
	6. Do-Your-Homework Approach


	LinkedIn
	How LinkedIn Can Help You Market
	Boost Your Search Engine Optimization
	Promote Your Blog Feed
	Create LinkedIn Ad Campaigns
	Utilize Events to Engage Clients
	Using Groups to Connect With People
	Get Recommendations to Attract More Clients


	Del.icio.us
	Networking
	Brand Yourself With Del.icio.us
	Create Focused Content

	5 Social Media Tips for Ecommerce Marketing
	1. Go Where You’ll Find Your Customers
	2. Use Social Media to Promote Exclusive Offers
	3. Monitor What Your Competitors Are Doing
	4. Don’t Just Promote Products/Services
	5. Sell Products Through Social Networks

	Understanding the Playing Field of Social Media Marketing
	The Proper Building Blocks
	Democratized Social News Sites
	Social Sites
	Editor Controlled News Sites
	Micro-Blogging Sites
	Social Bookmarking Sites
	Wiki Sites
	Social Question & Answer Sites
	Social Content Sharing Sites
	Niche Sites

	Blueprints
	Background Research
	Brainstorming
	Idea Research
	Story Production
	Schedule and Launch

	Build a Foundation
	Network and be Social
	Be Genuine and On Target
	Provide Value
	Allow People to Act Naturally
	Listen and Respond

	The Wrong Way to Use Social Media Marketing

	The 5 S’s of Social Media Marketing For Your Business
	1. Share
	2. Support
	3. Social
	4. Strategy
	5. Sales

	Understanding Your Audience
	Create a Profile
	What to Look For
	How to Build Your Social Media Profile

	Ten Commandments to Understanding Social Media
	Commandments #1. Thou Shall Blog Like Crazy
	Commandments #2. Thou Shall Blog Like Crazy
	Commandments #3. Thou Shall Upload Lots of Photos
	Commandments 4. Thou Shall Podcast Often
	Commandments 5. Thou Shall Upload all the Videos You Can Find.
	Commandments #6. Thou Shall Immediately Set Alerts
	Commandments 7. Thou Shall Get Connected With Everyone.
	Commandments 8. Thou Shall Comment on a Multitude of Blogs.
	Commandments 9. Thou Shall Explore Social Media For a Minimum Of 30 Minutes Per Week
	Commandments 10. Thou Shall be Creative.

	Conclusion

