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Disclaimer 

This e-book has been written to provide information about Internet 
marketing. Every effort has been made to make this ebook as 
complete and accurate as possible. However, there may be mistakes 
in typography or content. Also, this e-book provides information only 
up to the publishing date. Therefore, this ebook should be used as a 
guide - not as the ultimate source. 

 

The purpose of this ebook is to educate. The author and the 
publisher does not warrant that the information contained in this e-
book is fully complete and shall not be responsible for any errors or 
omissions. The author and publisher shall have neither liability nor 
responsibility to any person or entity with respect to any loss or 
damage caused or alleged to be caused directly or indirectly by this e-
book. 
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