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Disclaimer 

This ebook has been written for information purposes only. Every 

effort has been made to make this ebook as complete and accurate 

as possible. However, there may be mistakes in typography or 

content. Also, this ebook provides information only up to the 

publishing date. Therefore, this ebook should be used as a guide - 

not as the ultimate source.  

  

The purpose of this ebook is to educate. The author and the 

publisher do not warrant that this ebook’s information is fully 

complete and shall not be responsible for any errors or omissions. 

The author and publisher shall have neither liability nor 

responsibility to any person or entity concerning any loss or 

damage caused or alleged to be caused directly or indirectly by 

this ebook.  
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Introduction  

 

YouTube is currently the world’s most popular video-sharing 

website and has become the second most used search engine 

after Google. Every month, there are more than a billion users 

who take advantage of the multimedia giant to watch videos from 

their favourite YouTubers.   

  

Earning money with YouTube can be an incredibly lucrative 

method for making money if you are willing to invest the time and 

effort into this avenue of passive income. While you may have 

thought that you’d have to strike the viral video jackpot to earn 

any passive income from YouTube, it is entirely feasible to earn a 

side income that you can gradually build upon. Anyone 

determined enough can make YouTube a profitable method of 
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payment. You have to be willing to invest your time, and you have 

to have patience if you want to be rewarded with a passive 

income from YouTube.    

  

YouTube has become a revolution that can no longer be 

contained. Now more than ever, it is easier to create a video, put 

it online, and share it with the world. Not only is this great on a 

personal level, but a professional one as well. While there are 

other video platforms out there, none has the same reach or profit 

potential then you can get with YouTube.   

  

Many major companies are starting to make their move to 

establish their presence on YouTube because it is where they can 

find their target audience these days. To make more money, 

companies are looking to advertise in places where they can 

reach and engage with more members of their target audience. 

YouTube provides them with precisely what they need.  

  

YouTube doesn’t just benefit large corporations. Small businesses 

and individuals can also make a substantial profit on YouTube, 

provide they can tap into the power of the video platform and use 

it effectively. For the majority of people, getting started on 

YouTube is the most challenging step. Beginning a YouTube 


