
Learn How 
To Write 

A Best Seller 

Andrew J. Spencer



© Copyright 2021 by Andrew J. Spencer

All rights reserved.

This document is geared towards providing exact and reliable information in regards to the
topic and issue covered. The publication is sold with the idea that the publisher is not
required to render accounting, of�cially permitted, or otherwise, quali�ed services. If advice
is necessary, legal or professional, a practiced individual in the profession should be
ordered. 

From a Declaration of Principles which was accepted and approved equally by a Committee
of the American Bar Association and a Committee of Publishers and Associations. 

In no way is it legal to reproduce, duplicate, or transmit any part of this document in either
electronic means or in printed format. Recording of this publication is strictly prohibited
and any storage of this document is not allowed unless with written permission from the
publisher. All rights reserved. 

The information provided herein is stated to be truthful and consistent, in that any liability,
in terms of inattention or otherwise, by any usage or abuse of any policies, processes, or
directions contained within is the solitary and utter responsibility of the recipient reader.
Under no circumstances will any legal responsibility or blame be held against the publisher
for any reparation, damages, or monetary loss due to the information herein, either directly
or indirectly. 

Respective authors own all copyrights not held by the publisher. 

The information herein is offered for informational purposes solely, and is universal as so.
The presentation of the information is without contract or any type of guarantee
assurance. 

The trademarks that are used are without any consent, and the publication of the
trademark is without permission or backing by the trademark owner. All trademarks and
brands within this book are for clarifying purposes only and are the owned by the owners
themselves, not af�liated with this document.



Generate Table of Content

Have the Right Mindset

Know Your Subject

Believe in Your Book, and the Others Will Follow

Know Your Audience

Inspiration from the Past and the Present

The Digital World of the World of Social Media

Table of Contents

1
2

3

4

5

6



Introduction
What was the �rst book you bought for yourself? Do you still remember? Was it a

literary classic like Moby Dick or Pride and Prejudice? Maybe it was an installation

of a heralded and beloved fantasy series like Lord of the Rings or Harry Potter?

Could it have been a classic horror thriller novel by Stephen King, or on the other

hand could it have been a romance novel  Perhaps it was a book about self-help and

�nding yourself, something you needed to push you and 

Good books help people learn and grow—while great books can change lives.

Through the writing of a book, you have the potential to in�uence and inspire

others—to truly get them thinking and contemplating life. 

Books have been a staple in the world for centuries – from passing on information

in the form of writing, whether through scrolls or engravings and inscriptions in

the walls, societies and civilizations have used some form of book for since the

start of civilization. Today, the world has evolved to allow for a more convenient

and modern way of reading and disseminating books.  With the insane amount of

books available in this day and age, it’s dif�cult to get your writings and ideas to

the top of the bestseller. It’s dif�cult to catch people’s attention and even more so

to sustain it. 

This book attempts to show you how to not only write a bestseller, but to also

catch people’s attention and encourage them to purchase your book. Furthermore,

this book also aims to show you how to capitalize on the facilities and features of

the digital world in order to get your book to the very top of people’s hearts and

minds. 



Have the Right
Mindset

Chapter: 1



Dreams and
Aspirations

What do you want to write about? As you picked this book up or were reading the

introduction, it’s likely that a particular subject, concept, or idea popped up. Even

if it’s just a �icker or notion of a thought, there must be something planted in

your head that you feel the urge to write about. 

When doing or starting anything, it’s important to have a right mindset. Having a

right mindset will not only help you start, but it will sustain your will to continue

the goal you’ve presented yourself. The right mindset cultivates a strong

foundation that will keep you standing strong and sustain you through the

obstacles and hardships, dif�culties and stress. 

“If you don’t see the book you want on the shelf, write it.”

“A book is a dream that you hold in your

hand.”

Beverly Cleary

Neil Gaiman



If you’re familiar with the famous and bestselling author Neil Gaiman, you’re

likely aware that his books have been adapted into both television remakes and

�lms such as Stardust and Coraline. His works mostly fall under the �ction and

fantasy genre, but are meant for a wide-range of readers: he’s created numerous

titles for children, such as Coraline, for teens, such as The Graveyard Book, and

for adults, like with his Sandman series and novels like The Anansi Boys. As the

quote above says, and inspires, a book is like a dream that you hold in your hand. 

Now, the quote above can be interpreted in different ways, depending how you

look at it. Perhaps one could interpret it as literally one’s dreams, the type you

get while you’re sleeping, manifesting onto the paper and pages. Given Neil

Gaiman’s works of the fantasy-type, deep tales with monsters and men,

suspenseful narratives of dark taverns and hidden kingdoms in the clouds, this

doesn’t seem like a very far-fetched interpretation. 



An Open Heart and
Open Mind

Often, our own dreams seem like altered realities—therefore a book could be as if

you were entering and witnessing this altered reality unravel right before your

eyes. However, you’re not asleep, you’re wide awake, forming the vivid images

and personal interpretations of the words of the book in your own head.

However, the dreams in this quote could also refer to aspirations. Dreams and

aspirations are goals that you hold to your heart, those you wish to come true. A

book may be a literal manifestation of both the author’s and reader’s aspirations.

Things one wants to come true through hard work, research, and faith. 

If you truly want to write a bestselling book—commit to
it, hold it like a dream in both your head and your heart.

Children know perfectly well that

unicorns aren’t real, but they also know 

that books about unicorns, if they are 

good books, are true books.” 

Ursula K. Le Guin


