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Chapter 1: Search Engine Optimization

Without a doubt, one of the most effective ways in which you, as a website owner, can set up a

potential list of clients is to build an email list of those who visit.

SEO Introduced

By being able to better interact on a more “one on one” platform, you can quickly convert those

who would otherwise simply browse around on your website and then leave into potential sales

and money in your pocket.

The pro�t potential does not stop there though, as with a well constructed email list �lled with

people from all walks of life, you can even entice your subscribers to visiting your website more

often than they normally would – setting you up to enhance your site’s moneymaking ability even

more through various advertisements.

So as you can see, the email list is one of the most important tools in any webmaster’s repertoire

and if you want your online business, no matter what it is, to be as successful as possible then you

will need to spend a lot of time perfecting that email list.

Now, you are probably thinking that sure, an email list is great, but let’s not get ahead of ourselves.

There are many more steps to be done before we can actually start directly marketing to people on

an email list.

SEO – Step-by-Step

First, we actually have to get the visitors to our website before we can even dream of adding them

to our mailing lists. A few years back with the rise of popular search engines like Yahoo and Google,

a group of cunning marketers, probably not unlike yourself, decided that the best way to get

random people and potential customers to visit their websites was to take advantage of search

engine technology.

They �gured that if you could code a website and write content for it that designed with the sole

purpose of moving that page’s status in any given search engine to the top, then they would be able

to receive far more visitors than anyone ever thought possible.

In today’s web design world, the theory of search engine optimization, or SEO as it is often referred

to, is an extremely popular topic among web designers and online business owners from all walks

of life – no matter what they are selling or if they are even selling anything at all.

With so many competing websites in your chosen �eld or niche the only hope that you may have to

rise above the seventeenth page of Google is to make sure that your website is as optimized for

search engines as it can possibly be.

 
Page #  1



List Building Mastery

Because SEO is so popular these days there are hundreds of different websites out there that claim

they have the answers to make sure that your page is among the top ten on all of the big three

search engines: Yahoo, MSN and Google.

However, if you take these tips and tricks on their own, you will quickly discover that there are far

too many for you to take in. Perhaps the case is that everyone thinks they have the solution to the

SEO problem – but nobody really does, so they just make things up hoping they will attract more

visitors to their own websites.

Therefore, when scouring the World Wide Web for all sorts of information on how to make sure

that your website is optimized for search engines, it is a great idea to compare and contrast the

information you �nd at one website with the information you �nd at others.

Comparing and contrasting is tedious though, so to get you started, we have already done a bit of

the tough legwork for you so you can jump right onto the SEO bandwagon and get your email lists

up and running in no time.

 

Search Engine Optimization Tips

 

The �rst of our comprehensive SEO tips for those looking to establish their own mailing lists is to

make sure that your website is as straightforward as it possibly can be.

Anything that deviates from the ordinary, whether it be Adobe Flash integration, crazy layout

schemes or the use of dynamic URLs for certain pages under your domain can be disastrous to the

budding web designer who is trying to take advantage of SEO for the �rst time.

Secondly, be speci�c with the keywords that you select for your website. Far too often, a person

who is looking to get into optimization will select a perfectly good keyword but it will be far too

general.

What you are looking for are speci�c keywords, keywords that are searched relatively often but

lack the heavy competition of more generic keywords. After all, suppose you put “book” in as your

keyword.

That’s all well and good, but to be perfectly honest, your website will probably never compete with

the likes of Amazon or Barnes and Noble, so be more speci�c. Consider something more along the

lines of “antique book,” “�rst run book” or something like that instead. Finally, be sure to direct

your entire website to the optimization cause. If you want to bring in the traf�c (and keep

potential customers around for awhile) you will have to have great content. That is a no-brainer.

Promise to give people on your mailing lists essential updates, one time only offers, or whatever

else you think is good enough to make them sign up to your email list. Often, the most creative

ideas are the most successful, so go wild with your ideas and you will have a successful email list in

no time.
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Chapter 2: Article Marketing

How many different email marketing lists do you belong to? If your mailbox is anything like mine,

then you probably have subscribed yourself to quite a few during your browsing sessions online.

Whether the emails that you get are from other businesses that may be able to provide you with

goods or services that you simply cannot get anywhere else for the price, for musicians who you

like to keep an eye on in hopes that they will visit your city sometime soon or from bloggers who

have great articles in your eyes – your email box is probably �lled to the brim with noti�cations

that you subscribed to at some point or another.

Now that you are considering moving into the realm of the online business, it is high time that you

learn to take advantage of the power of an email list and noti�cation program. Potential clients and

random visitors alike love noti�cation lists, as it keeps them up to date on what you’ve got going on

without them having to visit your website every moment of every day. People like things to be easy

– and that is exactly what an email list is giving them – easy access to information on your website

when they want it.

At this point in your career as a blossoming webmaster, you probably do not know too much about

the whole web design thing. However, even with your potential lack of experience, you have

probably realized that it takes a well designed website with some killer content to draw people in

and make them stick around. 

While terms like article marketing and SEO may elude you, it does not take a rocket scientist to

realize that you have got to have good, enjoyable, enlightening information on your website to

make your guests want to stick around – and one of the best ways to do so is to be involved in an

article marketing program.

 

So What Exactly Is Article Marketing?

Quite simply it is just as it sounds – marketing your articles and taking advantage of articles

written by other people to bring traf�c to your own website. Because of the de�nition, there are

two very different ways in which you can become a part of the article marketing phenomenon.

Submitting or using.

Whichever method of article marketing your prefer is entirely up to you, although the former is

much better way to attract traf�c to your website and the latter should only be used in extreme

situations.

Thanks to the wondrous power of the article marketing websites, there has never been a better

time for you than now to become a better writer.
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