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Disclaimer 
  

 

This eBook has been written for information purposes only. Every effort has 

been made to make this eBook as complete and accurate as possible. 

However, there may be mistakes in typography or content. Also, this eBook 

provides information only up to the publishing date. Therefore, this eBooks 

should be used as a guide - not as the ultimate source. 

 
 
 
 

The purpose of this eBooks is to educate. The author and the publisher do 

not warrant that the information contained in this eBook is fully complete 

and shall not be responsible for any errors or omissions. The author and 

publisher shall have neither liability nor responsibility to any person or entity 

concerning any loss or damage caused or alleged to be caused directly or 

indirectly by this eBook. 
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Introduction 
 
 
 
 

Have you ever seen websites that sell eBooks or other products, 

and wondered how much money they're really making? 

 

Have you ever tried to sell a product online and found that it didn't fly off 

the "digital shelves" the way you hoped it would? 

 

Maybe you've been led to think it's all a big scam or lie. Perhaps you think 

no one is really making any money online. 

 

You would be wrong! 
 

 

The truth is that although there is a lot of bad advice out there, and 

although a lot of JUNK is being sold in a very cynical matter, those that 

get it are REALLY thriving. 
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The web makes it possible to connect with a gigantic audience of billions of 

people and to provide them with all kinds of products in an entirely 

automated matter. If you can create or find a great product and then share 

it with the right people, you can generate a MASSIVE PROFIT while you 

sleep. 

 
 

It's that simple. 
 

 

There are people out there who are GENUINELY making hundreds 

of thousands of dollars every month from this kind of strategy. 

 
 
 
 

 

8 


