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Disclaimer 

This eBook has been written for information purposes only. Every effort has 

been made to make this eBook as complete and accurate as possible. 

However, there may be mistakes in typography or content. Also, this eBook 

provides information only up to the publishing date. Therefore, this eBooks 

should be used as a guide - not as the ultimate source. 

 

The purpose of this eBooks is to educate. The author and the publisher do 

not warrant that the information contained in this eBook is fully complete 

and shall not be responsible for any errors or omissions. The author and 

publisher shall have neither liability nor responsibility to any person or entity 

concerning any loss or damage caused or alleged to be caused directly or 

indirectly by this eBook. 
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Introduction 

Have you been thinking about launching your own online course but don't 
know where to begin? If so, you’re not alone.  

Many people are curious about online course launching but put it off out of 
fear and anxiety. Little do they know that they are missing out on a lot of 
money and freedom by allowing their fears to stop them from creating their 
online course. 

Why should you create an online course? Well, according to statistics from 
Coursera (an online learning platform), online learning has grown 
significantly in March – April, 2020. 

 

 

Though creating an online course requires some tech know-how, the 
benefits of building an online course greatly outweigh the negatives. The 
reason for this is that online course creators are making a full-time living 
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selling their online courses. This incredible monetary payoff is worth the 
effort of creating an online course. All the while, education is increased for 
the students! 

Luckily for you, launching an online course does not have to be difficult. 
With the help of this guide, you will learn key aspects of a successful online 
course launch. Let’s get started! 

  


