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Legal Disclaimers. Before you scroll down and read anything in this report, you need to be
fully aware of the following... Income Disclaimer: This document contains business
strategies, marketing methods, and other business advice that, regardless of my own results
and experience, may not produce the same results (or any results) for you. | make absolutely
no guarantee, expressed or implied, that by following the advice below you will make any
money or improve current profits, as there are several factors and variables that come into
play regarding any given business. Primarily, results will depend on the nature of the product
or business model, the conditions of the marketplace, the experience of the individual, and
situations and elements that are beyond your control. As with any business endeavour, you
assume all risk related to investment and money based on your own discretion and at your
own potential expense.  Liability Disclaimer: By reading this document, you assume all
risks associated with using the advice given below, with a full understanding that you, solely,
are responsible for anything that may occur as a result of putting this information into action
in any way, and regardless of your interpretation of the advice.  You further agree that our
company cannot be held responsible in any way for the success or failure of your business as
a result of the information presented below. It’s your responsibility to conduct your own due
diligence regarding the safe and successful operation of your business if you intend to apply
any of our information in any way to your business operations. In summary, you understand
that we make absolutely no guarantees regarding income as a result of applying this
information, as well as the fact that you are solely responsible for the results of any action
taken on your part as a result of this information.

Copyright © 2020 by Paul Addyman All rights reserved. This book or any portion thereof
may not be reproduced or used in any manner whatsoever without the express written
permission of the publisher except for the use of brief quotations in a book review.

Now that we've got that out of the way, let's get on with the good
stuff!



Introduction

Introduction

If the value of a mailing list is gold, publishing a newsletter would have to
fall into the platinum category.

Naturally, you can keep in touch with your mailing list members without a
newsletter, but why pass up the opportunity to gain their respect and
trust regularly.

If you merely contact your list members on a random basis, you risk the
possibility that they’ll forget who you are. Or even worse, what your
product or business is all about.



With a newsletter, you have the perfect opportunity to step into the
privacy of their homes on any given day of any given week or month.
You decide. And once you do - and you arrive at their inbox - you have
their undivided attention.

At least, that’'s what you’re hoping for. Their undivided attention.

The first thing you have to do, of course, is to develop a newsletter that
your readers will be hungry to devour, from top to bottom.

In all honesty, that’s not an easy task. Especially when you consider how
many emails the average viewer receives daily. Competing with tons of
junk mail, carefully drafted solo ads by other marketers, and dozens of
newsletters that have already been subscribed to can give anyone
reason to pause.

In many cases, those types of obstacles have prompted webmasters to
not only think twice about having their own newsletter but caused them
to decide not to publish one at all. Ever.

But when you calculate the enormous benefit of publishing a newsletter,
it's something that needs to be taken quite seriously. After all, a good
deal of revenue is at stake.

‘The more people you can contact regularly, the more income you'll
generate.

-The more information and advice you can provide, the more income
you'll generate.

-The more respect and trust you establish between you and your
subscribers, the more income you’ll generate.

That’s the good news.

The bad news is how much time and effort is involved in publishing a
newsletter. All kidding aside, it's a lot of work. And you need to be
prepared to handle that volume of work before you send out your first
issue.

As long as you enter into this decision with your eyes wide open - and
with a totally realistic attitude - you can easily manage the burden (or



