
 

  



 
  
 
Legal Disclaimers 
Before you scroll down and read anything in this report, you need to be fully aware of 
the following... 
Income Disclaimer: This document contains business strategies, marketing 
methods, and other business advice that, regardless of my own results and 
experience, may not produce the same results (or any results) for you. I make 
absolutely no guarantee, expressed or implied, that by following the advice below 
you will make any money or improve current profits, as there are several factors and 
variables that come into play regarding any given business. 
Primarily, results will depend on the nature of the product or business model, the 
conditions of the marketplace, the experience of the individual, and situations and 
elements that are beyond your control. 
As with any business endeavour, you assume all risk related to investment and 
money based on your own discretion and at your own potential expense. 
  
Liability Disclaimer: By reading this document, you assume all risks associated with 
using the advice given below, with a full understanding that you, solely, are 
responsible for anything that may occur as a result of putting this information into 
action in any way, and regardless of your interpretation of the advice. 
  
You further agree that our company cannot be held responsible in any way for the 
success or failure of your business as a result of the information presented below. 
It’s your responsibility to conduct your own due diligence regarding the safe and 
successful operation of your business if you intend to apply any of our information in 
any way to your business operations. 
In summary, you understand that we make absolutely no guarantees regarding 
income as a result of applying this information, as well as the fact that you are solely 
responsible for the results of any action taken on your part as a result of this 
information. 
 
  
Now that we've got that out of the way, let's get on with the good stuff! 
  
Copyright © 2020 by Paul Addyman 
All rights reserved. This book or any portion thereof may not be reproduced or used in any manner whatsoever 
without the express written permission of the publisher except for the use of brief quotations in a book review. 
 

  
  
  
  

 



 
  
  
  

 Contents 

Introduction 

Who Is Your Competition? 

Uncover Your USP 

Come Up With Your Emotional Lever 

Combine Your Brainstorming 

The X Factor 

The 10 Truths 

Conclusion 

Love Personal Development?   

 



 
 
  
  
  
  
  
  

Introduction: The Opportunity

 

  
Congratulations! By opening this e-book, you have unleashed an amazing opportunity 
that will dramatically transform your business from where it is today. 
  
The information you’re about to receive is nothing short of priceless, ultimately 
putting you in a position where your competition will no longer matter. 
  
Not only because their business will be virtually irrelevant, but because your business 
will be so secure you won’t have any serious competition. 
  
How is it done? It’s quite easy… 
  
Inside these pages, you’ll find specific strategies, ones that will allow any type of 
business to stand above everyone else in their customers’ eyes. And by 
implementing these strategies, your business will be seen as the only possible 
source for your products. 

 



 
  
Most importantly, you can start experiencing that kind of success within minutes of 
completing this book. In fact, you’ll probably even get your first “eureka” moment 
within the first few pages! 
  
Before you begin, though, make sure you grab a pen and paper. With so many new 
ideas and how to apply these tactics to your business, you’re definitely going to feel 
the urge to take notes. 
  
I’m confident you’ll gain a lot from this e-book and I appreciate your trust in deciding 
to purchase a copy. It’s an amazing opportunity to uncover the knowledge that you 
can immediately use to add more cash into your bank account. 
  
Let’s get started… 
  

 Who Is Your Competition?

 

  
Naturally, before you can crush the competition, you must first identify exactly who 
they are. You’re probably aware of a few of them. But, chances are, there are many 
more flying under the radar... stealing your potential customers. So the first thing we 
need to do is define who they are… 
  
The true definition of your competition is this: anybody who competes for the same 
customers. 

 


