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Introduction

One of the best things you can do to expand your business is to
start a YouTube channel. It’s the most popular video-streaming
service boasting massive online traffic, and constant streaming
services —and ultimately, it will maximize exposure and help your

brand become recognized within your market.

And it’s the second most-visited website on the Internet with
nearly 2 billion monthly users logging on to watch videos every

day.

So clearly it’s a great way to connect with your audience and keep
them engaged for longer periods of time, while encouraging re-

peat traffic and views.
For any business owner, it only makes sense to use this as a mar-
keting tool to better position yourself in your market. If you don’t,

it’s a pretty safe bet that you’re leaving a great deal of exposure
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